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Announced May 10, 2021, outlined below are all 100 Hyatt hotels worldwide participating in Hyatt Loves Local 2021 
by collaborating with local businesses impacted by the pandemic. Organized by timely theme, and then by region, 
please navigate through the document by clicking the headers within the Table of Content below. 

THEMES

With a focus on safety first and wellbeing always, 
Hyatt is reimagining the hotel journey with new well-
being amenities and offerings that support local well-
ness providers who were forced to reduce or reshape 
their offerings during the pandemic.

EMPHASIZING WELLNESS

Hyatt properties are taking onsite retail to new, hy-
per-local heights by inviting local makers and busi-
nesses to create and sell their products on property, 
resulting in guest experiences that educate and make 
a positive impact on communities.

REIMAGINING HOTEL GIFT SHOPS

Pet adoptions boomed during the pandemic lock-
down, with many travelers planning to bring their 
furry friends along for their next trip. Hyatt hotels are 
collaborating with local pet businesses to offer pam-
pering and perks to pet travelers.

PET PROJECTS

Hyatt hotels are offering space for local food and bev-
erage outlets to showcase their culinary talent in so-
cially distant yet interactive settings.

NEW ON THE MENU

As museums, movie theaters, and concert venues 
continue to face strict regulations to curb the spread 
of COVID-19, consumers are hungrier than ever to re-
connect with arts and culture again. Hyatt hotels are 
serving guests art, music and film experiences in a 
socially distant manner.

THE ART OF HOSPITALITY

Student’s ability to connect and foster growth has 
been dramatically impacted by the pandemic, so 
Hyatt properties are providing space to schools and 
youth groups to allow for socially distanced classes.

SUPPORT FOR STUDENTS

The struggles of the pandemic have inspired many 
travelers to volunteer their time to support local or-
ganizations who have received less volunteer support 
over the past year and Hyatt hotels are connecting 
guests with these opportunities.

STEPPING UP FOR VOLUNTOURISM
To inspire enriching trips with enhanced safety, Hy-
att hotels are directly connecting guests with ex-
perienced local tours guides, or directing the tour 
themselves to connect guests with historic local busi-
nesses. 

HOTELS THAT GUIDE
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EMPHASIZING WELLNESS

 • Ambassador Chicago, a JDV by Hyatt hotel, is 
collaborating with the fitness app, Fitbod, to 
provide guests with complimentary customized 
workouts using equipment in the newly reno-
vated fitness center or for in-room workouts. 
Available through 2021, guests can partake in 
tailored workouts while the app gains expo-
sure and support. See details regarding the  
collaboration HERE.

 • Andaz San Diego is collaborating with minori-
ty-owned LR Dance & Fitness to boost awareness 
of the local studio and its owner Lovelyn Red-
fearn – aka, “Love” – by offering rooftop space 
for dance/fitness classes once a week, as well 
as a larger monthly event featuring a DJ, food & 
beverage discounts, and more. The classes are 
free for registered guests and $10-$15 for walk-
ins; World of Hyatt locals need only to show their 
World of Hyatt number and sign a waiver at the 
front desk. Since Lovelyn pivoted to building LR 
Dance & Fitness during the pandemic, her busi-
ness has grown 5% with the help of the hotel and 
increased class sizes allowing her to collaborate 
with other businesses and expand outside of San 
Diego. See images and b-roll HERE, and more de-
tails regarding the collaboration HERE.

 • Andaz Scottsdale Resort & Bungalows (Ariz.) is 
extending its collaboration with female-owned 
ballet barre specialists Barre3 to offer guests and 
locals fitness classes from the property’s indoor/
outdoor fitness studio and lawns with views of 
Camelback Mountain. After temporarily closing 
one of its two studios, Barre3 was looking for 
safe, outdoor spaces to offer classes and the ho-
tel stepped in to support. Through these addi-
tional classes, Barre3 was able to keep its second 
studio open. Free for guests and $25 for locals, 
the fitness sessions started in September 2020 
and will continue five days a week through April. 
See images HERE, and more details regarding 
the collaboration HERE.

 • Grand Hyatt Playa del Carmen (Mexico) in an 
effort to support a local business and provide 
elevated fitness classes for its guest, has begun 
a collaboration with ROLA, a female-owned spin 
studio, offering beachfront classes. With multi-
ple classes available Monday through Sunday, 
guests can enjoy scenic views and a rewarding 
workout. See images HERE, and more details re-
garding the collaboration HERE.

 • Hyatt Centric Downtown Portland (Ore.) has 
created a “Self-Care” room package featuring 
My Aroma Rocks, a local female-owned, mind-
body-spirit wellbeing company specializing 
in aromatherapy and home spa products, and 
Aesthete Tea, a local female-, QBIPOC-owned 
organic loose-leaf tea and herbal blend brand. 
Like many hand crafters, these businesses were 
impacted by the cancellation of vendor and well-
ness events throughout the pandemic. To further 
support the businesses, 5% of the revenue from 
packages booked will go directly to My Aroma 
Rocks and Aesthete Tea. Launched April 11, this 
package will be available to guests through the 
summer with the potential to extend further. See 
images HERE, and more details regarding the 
collaboration HERE.

 • Hyatt Centric The Loop Chicago is providing 
guests with low impact full body workouts by 
sharing the hotel’s space with Pure Barre Riv-
er North and Streeterville, including a fitness 
class that combines Pilates, yoga, and dance. 
Due to the pandemic, all in-studio group exer-
cise classes were suspended in 2020 and Pure 
Barre had to pivot operations to virtual offer-
ings. Upon re-opening, class sizes were limited 
due to social distancing and the hotel offered 
its AIRE rooftop bar space as a solution. Class-
es are confirmed to start in June and available 
to hotel guests and the local community. More 
details regarding the collaboration by contacting  
rivernorth@purebarre.com.

 • Hyatt House at Anaheim Resort/Convention 
Center (Calif.) is offering discounted rates to all 
traveling nurses through a state HRS program to 
make nurse’s stays a bit less stressful. In addition 
to offering free parking and breakfast to traveling 
nurses, the hotel is also next door to the area’s 
biggest Covid-19 vaccine site, so it offers free 
parking to anyone who needs it for a vaccination. 
More details regarding the collaboration by con-
tacting +1 714 750 4000. 

 • Hyatt Regency Coconut Point Resort & Spa (Bo-
nita Springs, Fla.) has donated two large out-
door spaces for the finale of Yoga Week SWFL, 
a female-owned week-long program promoting 
wellness and wellbeing with local instructors 
whose small businesses were forced to pause 
because of the pandemic. Taking place at Hy-
att Regency Coconut Point on Sunday, April 25, 
2021, tickets to attend the series start at $65 and 
are open to locals and guests. Looking ahead, 
the property is working with the event organizer 
to launch a monthly yoga series for both resort 
guests and locals on the property’s lawn. See 
images HERE, and more details regarding the  
collaboration HERE.

AMERICAS AMERICAS

https://www.hyatt.com/en-US/hotel/illinois/ambassador-chicago/chija
https://www.fitbod.me/
https://www.fitbod.me/ambassador
https://www.hyatt.com/en-US/hotel/california/andaz-san-diego/sanas
https://www.lovelyndance.com/
https://www.dropbox.com/sh/ogri4udo4xp5abf/AACvp7B7MxdiySxhHTk0O2O6a?dl=0
https://www.facebook.com/events/2756731477971490/
https://www.hyatt.com/en-US/hotel/arizona/andaz-scottsdale-resort-and-bungalows/phxaz
https://online.barre3.com/studio-locations/paradise-valley
https://www.dropbox.com/sh/183y884ymzqgjiw/AAAwumOVaC4JWAA1coARbkbza?dl=0
https://www.andazscottsdale.com/experience/
https://www.hyatt.com/en-US/hotel/mexico/grand-hyatt-playa-del-carmen-resort/cunpc
http://rolastudio.com/
https://www.dropbox.com/sh/ilulf0hjr26f4sd/AADe2ewWvMao7civkw0YTpxTa?dl=0
https://www.instagram.com/grandhyattplaya/
https://www.hyatt.com/en-US/hotel/oregon/hyatt-centric-downtown-portland/pdxct
https://www.myaromarocks.com/
https://www.aesthetetea.com/
https://www.dropbox.com/sh/lr3ljxn286o289y/AAAvAzc5narzJPxph94mv_6Ma?dl=0
https://www.hyatt.com/en-US/hotel/oregon/hyatt-centric-downtown-portland/pdxct/rooms
https://www.hyatt.com/en-US/hotel/illinois/hyatt-centric-the-loop-chicago/chihl
https://www.purebarre.com/location/chicago-river-north-il
https://www.purebarre.com/location/chicago-river-north-il
https://www.purebarre.com/location/chicago-streeterville-il
mailto:rivernorth%40purebarre.com?subject=
https://www.hyatt.com/en-US/hotel/california/hyatt-house-at-anaheim-resort-convention-center/anaxa
https://www.hyatt.com/en-US/hotel/california/hyatt-house-at-anaheim-resort-convention-center/anaxa
https://www.hyatt.com/en-US/hotel/florida/hyatt-regency-coconut-point-resort-and-spa/naprn
https://yogaweekswfl.com/
https://www.dropbox.com/sh/ou91tisvey3sy0k/AAApzSfxA-Jgwa3H4wT5CxiLa?dl=0
https://yogaweekswfl.com/
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EMPHASIZING WELLNESS

 • Hyatt Regency Hill Country Resort & Spa (San 
Antonio) has been collaborating with local USMC 
veteran- and female-owned yoga studio South-
town Yoga Loft since October 2020 to offer 
guests and locals on-property, socially distant 
outdoor yoga classes. Due to capacity limita-
tions surrounding the pandemic, Hyatt Regen-
cy Hill Country stepped in to provide addition-
al class space for the Southtown Yoga team to 
reach more customers, many of which shared 
they’re more inclined to attend now that an out-
door option is available. Since the collaboration 
began, Southtown Yoga has seen attendance 
increase each weekend and are therefore offer-
ing more classes, including one class a day Mon-
day-Friday and two classes a day on Saturday 
and Sunday for $12/class. Class size will continue 
to be limited to ensure social distance between 
participants, book a reservation HERE. See  
images HERE.

 • Montaneros in Vail (Colo.), a Destination by Hyatt 
hotel, is boosting exposure for Revolution Power 
Yoga, a local female-owned yoga studio that lost 
business for its in-studio classes and trainings 
due to COVID-19. The hotel is streaming classes 
for free on its website for guests to enjoy from 
the comfort of their room, or they have the op-
tion of attending a socially distant, in-person 
class at the studio. Launched in January 2021, 
the collaboration is ongoing through 2021. See 
images HERE, and more details regarding the 
collaboration HERE.

 • Thompson Nashville (Tenn.) is collaborating with 
minority-owned Invigorate Health, a local pro-
vider of IV drips to cure dehydration, boost vita-
min C and more, to offer the “Boost Your Stay…
in a Wellness Way” package. The package offers 
guests an IV immune boost on demand either 
in-room or inside Invigorate Health’s to-go van, a 
fresh revitalizing “Gulch Gulp” juice packed with 
good-for-you ingredients including ginger, kale, 
apple and more, as well as guest room accom-
modations. The package must be booked at least 
24 hours prior to arrival, and is valid through 
2021. The sales from the IV therapy portion of 
the package go directly to Invigorate Health. See 
images HERE, and more details regarding the 
collaboration HERE.

 • Hotel du Palais (Biarritz, France), part of The Un-
bound Collection by Hyatt, is collaborating with the 
revolutionary stand up paddle board company to 
offer guests fun toys to try out and enjoy the Atlan-
tic seas that the property sits on. The 50+ year old, 
family-owned business is based in the Basque coun-
try and has an eco-responsible approach aimed at 
respecting our oceans. The property offers LOEVA 
the opportunity to test their creations live with the 
hotel’s clientele and thus gain visibility and access 
to potential customers. More details regarding the 
collaboration by contacting +33 5 59 41 12 34.

 • Hyatt Regency Chandigarh (India) is prioritizing 
wellness-focused offerings for guests through its 
collaborations with local businesses that were 
greatly impacted by COVID-19. Wellness brand 
H2 Origin had to permanently close their brick-
and-mortar space, so the hotel is providing com-
plimentary space in the hotel’s Amaira Spa & Club 
to lead guided meditation and yoga classes for 
guests beginning in May. More details regarding 
the collaboration by contacting +91 172 4401234.

AMERICAS EUROPE AND SOUTHWEST ASIA

 • Hyatt Regency West Hanoi (Vietnam) is work-
ing with California Fitness  Yoga  (CFY) to offer 
guests and locals daily, live, virtual work out ses-
sions 5 times a week via guestroom TVs and per-
sonal mobile devices. CFY was forced to close 
all branches during the height of the pandemic 
and have since only reopened half of those lo-
cations. This collaboration provides CFY with an 
opportunity to connect directly with potential 
customers, and provides guests an easy way to 
workout with enhanced safety in mind. The ses-
sions which launched in May are complimentary 
for guests and will be available through 2021. 
More details regarding the collaboration by  
contacting +84 24 2230 1234.

 • Grand Hyatt Singapore is collaborating with the 
country’s leading sportswear brand Kydra to em-
power people to adopt a wellness-driven lifestyle 
with a new staycation experience. This well-
ness-driven “Recharge Retreat” includes a night’s 
stay in a Grand Deluxe Room, a set of Kydra active 
wear valued at $112, a variety of guided activities, a 
nutrition talk, spa treatments and nutrition-focused 
meals to make guests feel recharged by the expe-
rience. Introduced in January 2021, the package 
has been well received and is scheduled on select 
dates through July 2021 with limited spots available 
to ensure that guests have a focused experience 
with mindfulness being at the center. The retreat 
begins at $760 for single occupancy, $1,180 for 
double occupancy. See images and b-roll HERE, 
and more details regarding the collaboration HERE.

ASIA-PACIFIC

https://www.hyatt.com/en-US/hotel/texas/hyatt-regency-hill-country-resort-and-spa/sanhc
https://www.southtownyogaloft.com/hyatt-schedule
https://www.southtownyogaloft.com/hyatt-schedule
https://www.southtownyogaloft.com/hyatt-schedule
https://www.dropbox.com/sh/pdcvcmuf0vwvx5e/AAC8dVqmzUDxM4R7-vIcAeTja?dl=0
https://www.destinationhotels.com/montaneros-vail
https://www.revolutionpoweryoga.com/
https://www.revolutionpoweryoga.com/
https://www.dropbox.com/sh/cqkvkap9713uj9k/AABcfFzXCPhLyh1MuOpPBrTEa?dl=0
https://www.destinationhotels.com/montaneros-vail/yogacap
https://www.thompsonhotels.com/hotels/tennessee/nashville/thompson-nashville
https://ivinvigorate.com/
https://www.dropbox.com/sh/vssgehua89l55zq/AADpwTsNtpMKDWfRVL_pyUZga?dl=0
https://www.thompsonhotels.com/hotels/tennessee/nashville/thompson-nashville/offers/wellness-package
https://www.hyatt.com/en-US/hotel/france/hotel-du-palais-biarritz/biqub
http://www.loeva.me
https://www.hyatt.com/en-US/hotel/india/hyatt-regency-chandigarh/ixchr
http://www.h2origin.in/
https://www.hyatt.com/en-US/hotel/vietnam/hyatt-regency-west-hanoi/hanrh
https://www.cfyc.com.vn/
https://www.hyatt.com/en-US/hotel/singapore/grand-hyatt-singapore/sinrs
https://www.kydra.co/
https://www.kydra.co/
https://staygrandhyattsingapore.whyqueue.shop/
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PET PROJECTS

 • Ambassador Chicago, a JDV by Hyatt hotel, 
is also working with luxury pet boutique, Tails 
in the City, to create the “PAWsome Experi-
ence” package, which includes treats, pick up 
bags, a toy, and local information for guests’ 
pet to experience Chicago. This package is 
available to guests through the end of 2021. 
More details regarding the collaboration by  
contacting +1 312 787 3700.

 • Hyatt House Dallas Richardson is making all fur-
ry friends feel welcome with their collaboration 
with BIPOC-owned Lucy Lu Doggy Treats. Owner 
LaShonda Walpool was in radio and entertain-
ment for more than 20 years before being laid 
off as a result of the pandemic. In 2020, LaShon-
da pivoted to launch Lucy Lu Doggy Treats and 
in March the hotel began promoting the doggy 
treats with a complimentary display adjacent to 
the front desk. The products are easily acces-
sible for guests or locals to purchase via a QR 
code created by Walpool through June 2021. See 
more details regarding the collaboration HERE.

 • Hyatt House Virginia Beach / Oceanfront (Va.) 
is promoting pet wellness through its collabo-
ration with Sitters by the Sea, a female-owned 
pet and house-sitting service in need of cus-
tomer exposure, to offer valued World of Hyatt 
members 15% off pet sitting, dog walking and 
other pet-related services. The promotion will 
be ongoing through 2021. See images HERE, 
and more details regarding the collaboration by  
contacting +1 757 428 4200.

 • Andaz Delhi (India) is working with animal res-
cue, medical and adoption shelter, Touch and 
Treat Animal Trust, to build a community where 
people value and respect stray animals. Guests 
are invited to volunteer daily to help feed strays 
or with rescue missions to support this very 
important cause. This collaboration began in 
March 2021 and is ongoing through the year. 
More details regarding the collaboration by  
contacting +91 11 49031234.

 • Grant Hyatt Goa (India) is committed to sup-
porting local NGO Welfare for Animals (WAG) 
- an organization dedicated to rescuing stray 
animals from the streets of North Goa.  As part 
of this collaboration, animal-lovers staying on 
property have the opportunity to spend a day 
volunteering to help injured and stray animals 
under the care of WAG. Alternatively, guests 
can sponsor an animal for a year as a way to 
ensure their long-term care. This collaboration 
began in 2018 and is ongoing through 2021. 
More details regarding the collaboration by  
contacting +91 832 301 1234.

AMERICAS SOUTHWEST ASIA

https://www.hyatt.com/en-US/hotel/illinois/ambassador-chicago/chija
https://tailsinthecity.com/
https://tailsinthecity.com/
https://www.hyatt.com/en-US/hotel/texas/hyatt-house-dallas-richardson/dfwxr
https://www.lucyludoggytreats.com/
https://www.hyatt.com/en-US/hotel/texas/hyatt-house-dallas-richardson/dfwxr
https://www.hyatt.com/en-US/hotel/virginia/hyatt-house-virginia-beach-oceanfront/orfxv
https://www.facebook.com/sittersbythesea/
https://www.dropbox.com/sh/wzweuw55n063juk/AAChBX71lgR83DsD_34oCI4xa?dl=0
https://www.hyatt.com/en-US/hotel/india/andaz-delhi/delaz
http://www.touchandtreat.org/
http://www.touchandtreat.org/
https://www.hyatt.com/en-US/hotel/india/grand-hyatt-goa/goagh
https://www.wagoa.com/
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THE ART OF HOSPITALITY

 • Andaz 5th Avenue (New York City) is collabo-
rating with local graffiti artist Vince Ballentine 
to paint murals of Black female authors with-
in its Artist in Residence space facing 5th Av-
enue, as well as on the door and corner of the 
building. In conjunction, the New York Public 
Library, which remains closed due to COVID, is 
supporting the work of Ballentine by sourcing a 
curated selection of Black female authors to be 
featured in the hotel’s lobby library nook. The 
artist began working on March 4, 2021 and the 
installation and book-nook selection will likely 
remain until May. See more details regarding the  
collaboration HERE.

 • Andaz Costa Rica Resort at Peninsula Papagayo 
is supporting local music by inviting bands to 
perform on property every Saturday in a market 
style dinner event with food stations. Deemed, 
“Weekend en Andaz,” this celebration of local ar-
tisans and musicians will provide a much-need-
ed platform for struggling local businesses 
and artists. See more details regarding the  
collaboration HERE.

 • Grand Hyatt Atlanta Buckhead is helping local 
BIPOC oil portrait and illustration artist, Dwayne 
Mitchell of D’Arts Portraits, showcase his work 
and gain exposure. Known for his commissioned 
work for Hartsfield-Jackson Intl. Airport and sev-
eral HBCU’s, samples of D’Arts Portraits will be 
displayed in the hotel and available for sale be-
ginning in May. Also, Dwayne is a security em-
ployee of Grand Hyatt Atlanta; the hotel contin-
ues to support its staff and small businesses as 
this collaboration will be expanded to include 
other local artists. See more details regarding 
the collaboration HERE.

 • Grand Hyatt Playa del Carmen (Mexico) is work-
ing with its now resident DJ, Santiago Barros, to 
create an entertaining atmosphere by the pool 
and food & beverage outlets six days a week. 
Due to the pandemic, business had slowed for 
the DJ and in looking to bring guests new expe-
riences, the hotel brought him on as permanent 
entertainment.  See images HERE, and more de-
tails regarding the collaboration HERE.

 • Grand Hyatt Vail (Colo.) is offering space for 
Art by Agostina to sell her locally created and 
inspired artworks to guests and visitors with 
the opportunity to watch her work in real time 
as well. A self-taught artist and architect from 
Argentina, Agostina, who uses a stippling tech-
nique for highly detailed drawings, had been 
unable to find space to sell to her works during 
the pandemic and turned to the hotel for help. 
The hotel is hosting pop-ups for Agostina in the 
lobby on the second and third Fridays of each 
month, except May. The hotel also continues to 
host a pop-up shop for Wild Heart, a women’s 
clothing boutique owned by a former employee 
that after being forced to close by COVID has 
now seen an uptick in social media followers and 
business return to pre-pandemic levels or bet-
ter. More details regarding the collaboration by  
contacting +1 970 476 1234.

 • Hotel Revival Baltimore, a JDV by Hyatt hotel, 
is continuing their commitment to support-
ing local, black-owned businesses by supply-
ing the hotel with toilet paper from West Balti-
more-based, female-owned Lor Tush. Touting 
a sustainable product made of 100% bamboo, 
Lor Tush launched six months early after seeing 
the demand for toilet paper at the height of the 
pandemic. The brand also launched Lor Help in 
March – an effort to provide a free 6-pack of toi-
let paper to families or individuals who lost in-
come as a result of the pandemic. As part of this 
collaboration. Hotel Revival is also pitching in by 
distributing 5,000 rolls to community members 
in need. See images and b-roll HERE and addi-
tional information on the collaboration HERE. 

 • Hyatt Centric Waikiki Beach (Hawaii) is sup-
porting native-Hawaiian street artist Jack Soren 
of Jack Soren Art. As a full-time artist painting 
murals, displaying in galleries and at festivals, 
Jack’s access to business opportunities has been 
hindered by continued pandemic-related clo-
sures in Honolulu. Therefore, following a mural 
collaboration at the hotel’s bar Diamond Head in 
2019, the property is re-engaging Jack in lieu of 
Kakaako’s annual POW! WOW! Hawai’i Street Art 
Festival, (which typically draws in a global pres-
ence), to a commission a highly stylized, vibrant 
surfboard for display in the lobby. The collabo-
ration will be ongoing in the coming months 
with a forthcoming commissioned “island in-
spired” mural to serve as the centerpiece of the 
hotel’s expansive 8th floor lobby. See images 
and b-roll HERE, and more details regarding the  
collaboration HERE.

AMERICAS AMERICAS

https://www.hyatt.com/en-US/hotel/new-york/andaz-5th-avenue/nycam
https://www.vballentine.com/
https://www.nypl.org/
https://www.nypl.org/
https://www.hyatt.com/en-US/hotel/new-york/andaz-5th-avenue/nycam
https://www.hyatt.com/en-US/hotel/costarica/andaz-costa-rica-resort-at-peninsula-papagayo/liraz
https://www.hyatt.com/en-US/hotel/costarica/andaz-costa-rica-resort-at-peninsula-papagayo/liraz/news-events
https://www.hyatt.com/en-US/hotel/georgia/grand-hyatt-atlanta-in-buckhead/atlgh
https://dartportraits.com/
http://instagram.com/grandhyattatlanta
https://www.hyatt.com/en-US/hotel/mexico/grand-hyatt-playa-del-carmen-resort/cunpc
https://www.instagram.com/santiagobarross/
https://www.dropbox.com/sh/ilulf0hjr26f4sd/AADe2ewWvMao7civkw0YTpxTa?dl=0
http://instagram.com/grandhyattplaya/
https://www.hyatt.com/en-US/hotel/colorado/grand-hyatt-vail/egegh
https://www.artbyagostina.com/
https://www.wildheartcolorado.com/
https://www.hyatt.com/en-US/hotel/maryland/jdv-hotel-revival-baltimore/bwijd
https://lortush.com/pages/lor-homies
https://lortush.com/pages/lor-help
https://www.dropbox.com/sh/5phbsh7tqos7pvd/AACD2vDrsZYlERMoJUaXvaYsa?dl=0
https://www.jdvhotels.com/hotels/maryland/baltimore/hotel-revival-baltimore/community-impact
https://www.hyatt.com/en-US/hotel/hawaii/hyatt-centric-waikiki-beach/hnlct
https://www.jacksorenart.com/
http://www.powwowworldwide.com/festivals/hawaii
http://www.powwowworldwide.com/festivals/hawaii
https://www.dropbox.com/sh/lwc0hzx3irbjkxn/AAC_FsCFAimVF78R8pr6QZ5Za?dl=0
https://www.instagram.com/hyattcentricwaikikibeach/?hl=en
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THE ART OF HOSPITALITY

 • Hyatt Regency Austin (Texas) has been collab-
orating with local app startup Music Firsthand 
since October 2020 to book musicians for their 
weekly live music series called Regency Rhythms. 
The socially distant, complimentary live music 
set has quickly become beloved by guests and 
locals alike, and features a sushi pop-up bar that 
takes place from 5-7 p.m. on the Marker 10 Pa-
tio. This collaboration is aimed at supporting lo-
cal musicians who have struggled to book gigs 
during the pandemic, while providing a sense of 
goodwill as the community recovers. See more 
details regarding the collaboration HERE.

 • Hyatt Regency Mission Bay Spa and Marina (San 
Diego) is collaborating with Seaside Cinema to 
provide personalized, private outdoor movie expe-
riences on the property’s Banyan Court and Lawn, 
with views of Mission Bay. Husband & wife-team 
Brian and Krystil Hofmann, launched the business 
after one of the founders was abruptly laid off from 
her corporate job due to the pandemic to provide 
a friendly, socially distanced alternative to indoor 
movie theaters. The complimentary space on prop-
erty offers Seaside Cinema priceless exposure to 
thousands of guests that pass through the hotel 
each month. Available daily at sunset, guests can 
cast the movie of their choice starting at $300 for 
1.5 hours and are offering an exclusive 10% dis-
count to guests, and an enhanced lighting package 
available to World of Hyatt members. This collabo-
ration is ongoing through 2021. See images HERE, 
and more details regarding the collaboration HERE.

 • Hyatt Regency Scottsdale (Ariz.) is extending its Un-
tapped music event to further its commitment to 
featuring live entertainment on its Center Stage Bar 
stage. During this unique time, the hotel continues 
to open its stage on the third Thursday of the month 
from 6-9:30pm for local artists to perform and 
share their talents with the local community. Rather 
than use a booking agent, the hotel is continuing 
to work with The Waters, a local music duo them-
selves, to keep up and coming musicians booked 
and supported. With no end in sight, Untapped 
Thursdays at Hyatt Regency Scottsdale are now a 
community staple. See images and b-roll HERE, and 
more details regarding the collaboration HERE.

 • Hyatt Place Madison/Downtown (Wisc.) is of-
fering free space in its lobby to two business-
es that were hit hard when retail stores closed 
last spring due to local pandemic restrictions. 
Female-owned Revel will sell its line of arts and 
crafts kits, ranging in price from $15-$20, while 
minority- and female-owned Marie Hunter Beau-
ty will sell lipstick at $32 a pop. This collabora-
tion launched in February and will available for 
guests and locals through 2021. See images 
HERE, and more details regarding the collabora-
tion by contacting +1 608 257 2700.

 • Hyatt Place – Peña Station/Denver Airport is 
literally making music with Vision Quest Enter-
tainment - a female-owned business providing 
local musicians with opportunities to book gigs 
in Denver. Together, they are providing full-time 
musician Rob Wivchar, who’s struggled to find 
work throughout the pandemic, an opportuni-
ty for monthly on-property concerts. Ongoing 
since February 2021 through 2021, the concert 
series provides Rob with some consistency as 
the industry recovers and provides guests a 
fun, live music experience in the lobby/bar area. 
More details regarding the collaboration by  
contacting +1 720 405 4321.

 • Hyatt Place Tegucigalpa (Honduras) is working 
with a group of local Honduran musicians called 
Los Bohemios to host live concerts by the hotel’s 
pool, that are recorded and enjoyed virtually by 
locals and guests alike. Los Bohemios struggled 
to book gigs during the pandemic, with most 
concerts and private events canceled. This col-
laboration provides the music group with con-
sistent income they can rely on, while providing 
guests and locals with a live music experience 
after months of lockdown. The first concert was 
in April, with additional ones planned on monthly 
basis through the summer. See more details re-
garding the collaboration HERE.

 • Park Hyatt Chicago  is providing gig opportu-
nities to part-time Egyptian-born musician Alex 
Wasily to perform in the property’s outdoor 
garden during select weekend brunches begin-
ning in June 2021. An amazing performer who 
leads a three-piece band of local musicians and 
teaches music to children at DePaul Universi-
ty, Wasily’s livelihood has been affected due 
to COVID restrictions at bars and restaurants 
where he typically performs. As a mixologist 
on the side, Park Hyatt Chicago is also selling 
Alex’s bottled syrup, Gold Fashioned Syrup, by 
the bottle as well as making delicious cocktails 
with it. A portion of a proceeds from both are 
being donated to support a different non-profit 
at every event, beginning with the Chicago Arts 
and Music Project (CAMP). This collaboration 
will not only help Wasily have some consistent 
business to rely on, but offers guests and locals 
a reimagined concert experience on proper-
ty. More details regarding the collaboration by  
contacting +1 312 335 1234.

AMERICAS AMERICAS

https://www.hyatt.com/en-US/hotel/texas/hyatt-regency-austin/ausra
https://musicfirsthand.live/
https://www.hyatt.com/en-US/hotel/texas/hyatt-regency-austin/ausra/news-events
https://www.hyatt.com/en-US/hotel/california/hyatt-regency-mission-bay-spa-and-marina/sanis
https://www.seasidecinemasd.com/
https://www.dropbox.com/sh/6td70vmriamyt8s/AACTMcmPy6z8PnZWolamn_Z5a?dl=0
https://www.hyatt.com/en-US/hotel/california/hyatt-regency-mission-bay-spa-and-marina/sanis/area-attractions
https://www.hyatt.com/en-US/hotel/arizona/hyatt-regency-scottsdale-resort-and-spa/scott
https://www.thewatersmusic.com/
https://www.dropbox.com/sh/svnex4pvjvtyhyj/AAB-WhN4IPCLOLoNnygmiom6a?dl=0
https://www.hyatt.com/en-US/hotel/arizona/hyatt-regency-scottsdale-resort-and-spa/scott/news-events
https://www.hyatt.com/en-US/hotel/wisconsin/hyatt-place-madison-downtown/msnzd
https://revelmadison.com/
https://www.mariehunterbeauty.com/
https://www.mariehunterbeauty.com/
https://www.dropbox.com/sh/en4rmgc7r658k9g/AAD3vJUHDedbS76yvQjqa4lIa?dl=0
https://www.hyatt.com/en-US/hotel/colorado/hyatt-place-pena-station-denver-airport/denzn
http://www.visionquestmusic.com/
http://www.visionquestmusic.com/
https://www.manof1000songs.com/
https://www.hyatt.com/en-US/hotel/honduras/hyatt-place-tegucigalpa/tguzt
https://www.instagram.com/losbohemioshn/
https://www.instagram.com/hyattplacetegucigalpa/
https://www.hyatt.com/en-US/hotel/illinois/park-hyatt-chicago/chiph
https://www.alexwasily.com/
https://www.alexwasily.com/
https://www.verygoodcocktails.com/shop/p/goldfashionedsyrup
https://chicagoartsandmusicproject.org/
https://chicagoartsandmusicproject.org/
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THE ART OF HOSPITALITY

 • Alila Diwa Goa (India) has opened doors of op-
portunity for an artist and an entrepreneur. Jim 
Fernandes, a local singer and musician, and 
Moinuddin, a local food cart owner, both saw 
opportunities dry up when restaurants and ho-
tels shut down during the pandemic. Fernandes 
is now being paid by the hotel to perform live 
for guests on Saturdays from 7-10pm, with po-
tential to pick up other gigs, while Moinuddin 
is one of the hotel’s regular vendors providing 
food carts for onsite events. See images HERE, 
and more details regarding the collaboration by  
contacting +91 832 2746800.

 • Alila Fort Bishangarh (India) is collaborating with 
villagers who lost contracts for their services 
during the long pandemic shutdown. The ho-
tel provides venues for artist Mohammed Rafiq 
Khan to perform Rajasthani Sufi folk arts, support 
for Ms. Leela’s work with the Fort’s organic farm 
and livestock, and work for Matu Singh and his 
crew with the hotel’s real estate development. 
The collaborations are ongoing through 2021. 
More details regarding the collaboration by  
contacting +91 142 227 6500.

 • Grand Hyatt Amman (Jordan) is collaborating 
with Alana Art Studio and Ecstatic Jewelry, offer-
ing each female-owned business onsite space to 
conduct painting workshops and jewelry shows, 
respectively. The events began prior to Ramadan 
in 2021 and will continue, sometimes together, 
on a monthly basis thereafter. Alana’s workshops 
are available at $30 per person including all 
painting equipment; Ecstatic’s jewelry runs $500 
to $2,000; the hotel only charges for food &  
beverage orders. More details regarding the col-
laboration by contacting +962 6 465 1234.

 • Grand Hyatt Mumbai Hotel and Residences (In-
dia) is collaborating to help sisters, Sujata and 
Taniya (Su and Ta), behind saree- and appar-
el-maker Suta Private Limited bounce back from 
a shutdown during the pandemic. The hotel 
is collaborating with Suta to offer various pro-
grams featuring the brand’s owners and artisans, 
including a High Tea and panel discussion for 
female entrepreneurs in June 2021 (invite-only), 
a weekly pop-up at Grand Brunch on Sundays 
for Suta to display and sell their collection, and 
private experiences for guests and locals includ-
ing “Know and Experience Indigenous Crafts 
of India,” “Learn Indian Draping Styles,” and 
“Learn an age-old Indian craft directly from Suta  
artisans.” More details regarding the collabora-
tion by contacting +91 22 66761234.

 • Park Hyatt Dubai (United Arab Emirates) is work-
ing to bolster business in the local community by 
offering locally founded companies affected by 
the pandemic use of its meeting room for three 
hours at no cost, plus a 15% discount on food & 
beverage. The offer is through May 2021. See and 
more details regarding the collaboration HERE.

MIDDLE EAST AND SOUTHWEST ASIA MIDDLE EAST AND SOUTHWEST ASIA

https://www.alilahotels.com/diwagoa
https://www.dropbox.com/sh/qzha3chvop1ocob/AAB4Sw9pl_D9nJWrQ6zDq6Vua?dl=0
https://www.alilahotels.com/fortbishangarh
https://www.hyatt.com/en-US/hotel/jordan/grand-hyatt-amman/ammgh
https://www.instagram.com/alanaartstudio/
https://www.instagram.com/ecstaticjewelry/
https://www.hyatt.com/en-US/hotel/india/grand-hyatt-mumbai/mumgh
https://suta.in/
https://www.hyatt.com/en-US/hotel/united-arab-emirates/park-hyatt-dubai/dxbph
https://www.hyatt.com/en-US/hotel/united-arab-emirates/park-hyatt-dubai/dxbph/news-events
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STEPPING UP FOR VOLUNTOURISM

 • Andaz Maui at Wailea Resort (Hawaii) is giving 
back through their collaboration with Pu’u Kukui 
Watershed Preserve (PKW) - the largest private 
natural preserve in Hawaii. Spanning more than 
9,000 acres of Mauna Kahālāwai, the property is 
providing complimentary lobby space for PKW 
to set up a pop-up informational booth with the 
goal of encouraging guests and locals to learn 
about the preserve’s conservation efforts, volun-
teer and donate. PKW was severely impacted by 
the lack of tourism to Maui due to COVID-19 so 
as tourism picks back up again, the property is 
excited to support PKW’s efforts and offer guests 
and locals an opportunity to support the com-
munity. More details regarding the collaboration 
by contacting +1 808 573 1234.

 • Hyatt Regency Calgary (Alberta, Canada) is tak-
ing Hyatt Loves Local to the next level by partic-
ipating in an ongoing collaboration with Calgary 
Community Fridge, a project that provides fresh 
groceries on a “give what you can, take what 
you need” basis. Come summer, the hotel will 
be growing and harvesting its own vegetables 
and greens on its rooftop garden to be donat-
ed to the community fridge. Hyatt Regency Cal-
gary will then identify a special group of Harvest 
Gatherers composed of locally-based World of 
Hyatt members including local food bloggers, 
meeting planners and corporate partners. This 
group will be invited to the hotel when it’s time to 
harvest the produce and will also be involved in 
safely packaging the items that will be donated 
to the Calgary Community Fridge. The Harvest 
Gatherers will be briefed on food safety and wear 
protective gear prior to harvesting. The number 
of invited volunteers will be based on the group 
gathering restrictions implemented by the local 
government at the time. In terms of dropping off 
the packaged produce, this will be executed by 
the hotel’s executive sous chef and/or a member 
of the Leadership Committee. The first harvest 
is expected in June and will last until early Fall, 
which marks the end of the growing season in 
Calgary and will continue on a yearly basis from 
then on. See images HERE, and more details re-
garding the collaboration HERE.

 • Alila Diwa Goa (India) is collaborating with local 
Podhers, Goa’s local bread bakers who prepare 
fresh breads like Goan pois, to offer guests the 
opportunity to volunteer to prepare fresh breads 
and learn the traditional art of breadmaking. The 
collaboration not only brings in business for the 
Podhers but after cooking, guests can give back 
and donate some delicious goods to feed chil-
dren at local community center, El Shaddai. This 
collaboration began a few years back and is cur-
rently on hold due to lockdown restrictions but 
will resume once lifted. More details regarding 
the collaboration by contacting +91 832 274 6800.

 • Hyatt Regency Addis Ababa (Ethiopia) is offering 
two opportunities for guests to volunteer and 
make an impact locally. At Degnet Humanitarian, 
an organization aimed at improving the lives of un-
derprivileged children, guests can volunteer their 
time to teach basic computer skills, participate in 
dance or drama classes, read books, lead in men-
torship classes and more. This ongoing collabora-
tion began in January 2020 and is available year-
round, Monday-Saturday. With Teki Paper Bags, a 
family-owned, deaf-run paper bag company who 
communicate and run their businesses via Ethio-
pian sign language, guests have an opportunity 
to volunteer to support Teki Paper Bags’ goal of 
fighting against plastic pollution. The experience 
will include meeting the Teki family, learning a few 
basic Ethiopian signs, and learning to make a bag 
under the guide of friendly staff members. This 
collaboration began in July 2019 and is ongoing 
year-round. More details regarding the collabora-
tion by contacting +251 11 517 1234.

 • Hyatt Regency Dar es Salaam, The Kilimanjaro (Tanza-
nia) is presenting opportunities for guests to volunteer 
at Madrasat Nuurul –Hudaa Al- Islamiya Makao Makuu 
Temeke, a children’s orphanage about 40 minutes 
from the property. Guests can spend a few hours play-
ing with and reading to the children, teaching them 
a bit English and then serving them lunch. Available 
daily, this collaboration began in June and is ongoing 
through December 2021. More details regarding the 
collaboration by contacting +255 764 70 1234.

 • Párisi Udvar Hotel Budapest, (Hungary), a part of 
The Unbound Collection by Hyatt, is collaborat-
ing with dog shelter, Animal Protection Assoca-
tion of Etyek, to give pet-loving guests an oppor-
tunity to help a local shelter. Set in a picturesque 
setting in one of the emblematic wine regions in 
the area, guests will spend 2-3 hours volunteer-
ing and caring for lovely puppies and dogs in-
cluding walking and supporting the shelter with 
tasks. Those that volunteer can even bring their 
own dog along! Available daily upon request, this 
collaboration began in April 2021 and is ongoing 
through the year. More details regarding the col-
laboration by contacting +36 1 576 1600.

AMERICAS EUROPE, AFRICA AND SOUTHWEST ASIA

https://www.hyatt.com/en-US/hotel/hawaii/andaz-maui-at-wailea-resort/oggaw
https://www.puukukui.org/
https://www.puukukui.org/
https://www.hyatt.com/en-US/hotel/canada/hyatt-regency-calgary/calrc
https://www.instagram.com/calgarycommunityfridge/?hl=en
https://www.instagram.com/calgarycommunityfridge/?hl=en
https://www.dropbox.com/sh/klvfx7ilpw75qu3/AABFWBWh9xDbsq-Sm5dKidEfa?dl=0
https://www.hyatt.com/en-US/hotel/canada/hyatt-regency-calgary/calrc/news-events 
https://www.alilahotels.com/diwagoa
https://www.hyatt.com/en-US/hotel/ethiopia/hyatt-regency-addis-ababa/addra
https://www.facebook.com/degnethumanitarian/
https://www.tekipaperbags.com/
https://www.hyatt.com/en-US/hotel/tanzania/hyatt-regency-dar-es-salaam-the-kilimanjaro/darhr
https://www.hyatt.com/en-US/hotel/hungary/parisi-udvar-hotel/budub
https://www.instagram.com/etyekimenhely/
https://www.instagram.com/etyekimenhely/
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STEPPING UP FOR VOLUNTOURISM

 • BEI Zhaolong Hotel, (Beijing, China), a JDV by 
Hyatt hotel, is collaborating with the non-profit 
Beijing Golden Wings Art Rehabilitation Service 
Center to further its mission in supporting the 
physical and mental health of disabled children 
via the art of rehabilitation. Impressed with the 
entrepreneurial spirit of the organization’s fe-
male founder and volunteers, the hotel is orga-
nizing onsite events to guide the artistic skills of 
disabled children and encourage them to follow 
their dreams. From September 2020 to the end 
of June, a retail corner of the lobby will show 
children’s artworks, with sales going as a chari-
ty donation to the organization. Early sales gen-
erated over $1,800. More details regarding the 
collaboration by contacting +86 10 8541 0000.

 • Park Hyatt Maldives Hadahaa is working in con-
junction with Parley, an organization that works 
directly with local groups and island communi-
ties to strengthen existing conservation efforts, 
to help support a range of cleanup and educa-
tional efforts including a plastic collection com-
petition at a nearby uninhabited island. In their 
most recent effort in March 2021, guests and 
Hyatt colleagues came together to collect more 
than 700lbs of trash in one day. With plans for 
additional cleanups in the near future, Park Hyatt 
Maldives and Parley look to engage guests while 
working to ensure a better future for the islands. 
See images HERE, and more details regarding 
the collaboration by contacting +960 682 1234.

ASIA-PACIFIC

https://www.hyatt.com/en-US/hotel/china/jdv-bei-zhaolong-hotel/pekal
http://www.goldenwings.org.cn/
http://www.goldenwings.org.cn/
https://www.hyatt.com/en-US/hotel/maldives/park-hyatt-maldives-hadahaa/mldph
https://www.parley.tv/updates/parleymaldives
https://www.dropbox.com/sh/cvf8t0q3q1914v5/AADPF_935a2As_CTM3W8zAlSa?dl=0
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REIMAGINING HOTEL GIFT SHOPS

 • Andaz Mayakoba Resort Riviera Maya (Mexico) 
is working with local Oaxacan fashion and arts 
businesses and artisans as part of their From 
Mexico to Andaz series to provide these indig-
enous collaborators exposure to tourists again. 
The collaborations include ARIPO de Oaxaca, lo-
cal handicrafts store whose sales contribute to 
promoting the development and improvement 
of life for local artisans; and Angélico Jiménez 
Hernández of the original Alebrijes family of 
Oaxaca, who works sustainably to make bright-
ly colored folk art sculptures in forms originally 
created by his family. The From Mexico to Andaz 
series, launched in March and will be ongoing 
through May before they kick off a second se-
ries focused on local collaborators from Central 
Mexico in June. See images and b-roll HERE, and 
more details regarding the collaboration HERE.

 • Grand Hyatt Rio de Janeiro (Brazil) is creating 
a pop-up opportunity for local retail brands to 
showcase and sell their products on proper-
ty. Collaborators include Carioca sustainable 
clothing brand, UZRIO, whose brick-and-mortar 
store has been temporarily closed since April 
2020; 1DKDA, UZRIO’s children’s line with the 
same ethos; and Ateliê Culte, an e-commerce 
jewelry brand launched by a female entrepre-
neur after her partnership with five multi-brand 
stores collapsed due to the pandemic. The ho-
tel is offering complimentary space for these 
brands in the hotel’s open-air courtyard where 
there is a lot guest and local foot traffic. Kicked 
off in May, all three brands will be available on 
Friday-Sunday, 9am-6pm through at least Au-
gust but with the potential to be extended. 
More details regarding the collaboration by  
contacting +55 21 3797 1234.

 • Grand Hyatt São Paulo (Brazil) is collaborating 
with Mariah Pedroso Flores, a local female-owned 
flower decoration service, Be My Guest São Pau-
lo, a tourism agency offering tailored car and 
concierge services, and Pastel e Caldo de Cana 
Fe Higa Ltd., an API-owned pastéis bakery, to in-
crease business that’s been severely limited by 
the pandemic. Flores, now a preferred supplier 
for the hotel, was provided an onsite space to 
prepare flower arrangements saving her time 
and transportation cost; Be My Guest was invited 
to promote its services in the lobby, with promo-
tional fliers distributed throughout the hotel; and 
Fe Higa is providing his pastéis fresh every Friday 
to be enjoyed by the hotel’s guests and staff and 
is now participating in the hotel concierge’s list 
of preferred food delivery services. Launched 
in February, March, and April 2021, respectively, 
these collaborations are ongoing through 2021. 
See images HERE, and more details regarding 
the collaboration by contacting +55 11 2838 1234.

 • Hāna-Maui Resort (Hawaii), a Destination by Hy-
att hotel, is continuing its collaboration with the 
Hāna Farmer’s Market, which supports growers 
and producers in east Maui with a weekly pop-
up market. Starting October 2020, the proper-
ty opened its kitchen, refrigerator, and Town 
Center spaces to help facilitate and host the 
weekly market on Fridays from 3-5 p.m. This 
ongoing initiative is aimed at supporting the 
local farming community hit hard during the 
pandemic, giving guests access to an authentic 
Hawaiian market. See images and b-roll HERE, 
and more details regarding the collaboration by  
contacting +1 808 661 1234.

 • Hotel 50 Bowery (New York City), a JDV by Hy-
att hotel, is continuing its collaboration with the 
grassroots initiative Welcome to Chinatown, 
selling coffee mugs by its front desk for $15/
per, with proceeds from sales going to sup-
port businesses and amplify voices in the city’s 
Chinatown district. In late 2020, the hotel also 
donated space to the female- and minority-ran 
organization to host a weekend-long art ex-
hibition, raising $4,000 through ticket sales. 
More details regarding the collaboration by  
contacting +1 212 508 8000.

 • Hotel Kansas City (Mo.), part of The Unbound 
Collection by Hyatt, distilled a solution to sup-
port J. Rieger & Co., a multigenerational family 
distillery founded in 1887 that, due to slower 
business throughout the pandemic, was forced 
to reduce hours to stay afloat. The hotel teamed 
up with the distillery to create an exclusive whis-
key bottle that’s promoted and sold for $50/per 
bottle in the hotel’s lobby. The property looks 
forward to also collaborating with J. Reiger & Co 
for an outdoor, rooftop dining pop-up this win-
ter. The collaboration began in late 2020 and is 
ongoing through 2021 and beyond. See images  
and b-roll HERE, and more details regarding the 
collaboration by contacting +1 816 685 1228.

 • Hyatt House Mexico City / Santa Fe is working to 
increase exposure for female-owned local water 
brand Agua Alameda, selling bottles of miner-
al-rich Alameda Water from the melt of the Cit-
laltepetl volcano that emerges naturally filtered 
as a spring in Tehuacán, Puebla. Alameda water 
is featured at H Market for $2.25 for 375 ml, and 
$2.75 for 1 lt. More details regarding the collabo-
ration by contacting +52 55 5282 1234.

AMERICAS AMERICAS

https://www.hyatt.com/en-US/hotel/mexico/andaz-mayakoba-resort-riviera-maya/cunam
https://aripo.oaxaca.gob.mx/
https://aripo.oaxaca.gob.mx/angelico-jimenez-hernandez/?v=0b98720dcb2c
https://aripo.oaxaca.gob.mx/angelico-jimenez-hernandez/?v=0b98720dcb2c
https://www.dropbox.com/sh/z189m89ph8qdmyf/AAAWszzBwFk7oDgJOtK4-GBSa?dl=0
https://www.facebook.com/AndazMayakoba/
https://www.hyatt.com/pt-PT/hotel/brazil/grand-hyatt-rio-de-janeiro/riogh
https://www.instagram.com/uzrio/
https://www.instagram.com/1dkda/
https://www.instagram.com/atelieculte/?hl=pt-br
https://www.hyatt.com/en-US/hotel/brazil/grand-hyatt-sao-paulo/saogh
https://www.instagram.com/mariahpedrosoflores/?igshid=1l9h7lfi42ne8
https://www.instagram.com/bemyguestsp/
https://www.instagram.com/bemyguestsp/
https://www.dropbox.com/sh/t4q3crldrftlx7t/AAAA4hd7vPb4XDz5VDTLVHdsa?dl=0
https://www.hyatt.com/en-US/hotel/hawaii/hana-maui-resort/oggal
https://hanafarmersmarket.org/
https://www.dropbox.com/sh/3b7f9ooploebi2f/AAAZCLgXDSwiTjoo8SxeXbEta?dl=0
https://www.jdvhotels.com/hotels/new-york/nyc/hotel-50-bowery-nyc
https://www.welcometochinatown.com/
https://www.hyatt.com/en-US/hotel/missouri/hotel-kansas-city/mcijd
https://www.jriegerco.com/
https://www.dropbox.com/sh/m9ronxngqkhceuo/AAC0J1_t7cyr1nInE0islqNEa?dl=0
https://www.hyatt.com/en-US/hotel/mexico/hyatt-house-mexico-city-santa-fe/mexxs
https://aguaalameda.com/
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REIMAGINING HOTEL GIFT SHOPS

 • Hyatt Regency Aruba Resort, Spa and Casino is 
collaborating with a variety of local artists and ar-
tisans, some of which were businesses born out 
of the pandemic to host an exhibition-style com-
munity market offering opportunity for key com-
munity members to show and sell their products 
to guests. Among the exhibitors are Aruba Aloe, 
which demonstrates how to cultivate and use aloe 
vera; run by a husband-and-wife team, Ecoliving 
Aruba’s products range from natural sponges and 
garden-grown pickles; Andicuri Hot Sauce made 
from locally grown mangoes and named for one of 
the island nation’s most beautiful beaches; wom-
an-owned T2Pan’s homemade sourdough bread; 
and more. The first market will be open from 3pm to 
7pm on May 5th and are scheduled bi-weekly there-
after. See images HERE, and more details regarding 
the collaboration by contacting +011 297 586 1234.

 • Hyatt Regency Baltimore is reimagining sever-
al spaces within the hotel as it collaborates with 
minority- and female-owned local businesses 
in need of office and meeting space to run their 
companies. Hyatt Regency Baltimore is providing 
We Are Maud, a gift shop selling sundry items true 
to the city, office space at no cost to owner, JoAnn 
Enwezor, and space to display and sell her items in 
the 24-hour market on property. The hotel is also 
offering this space to Emergent Wealth Strategies, 
an insurance and financial planning business; HSF 
Healthcare Services, Inc., a CPR and Life Safety 
Training and certification organization; Terra Loft 
Consulting, a firm helping other small businesses 
with planning, mentorship, and loan application, 
to support recurring meetings and every day of-
fice needs. The collaboration has benefited the 
community by allowing these struggling busi-
nesses to survive the pandemic with the positive 
impact to the hotel being the show of community 
support. Collaborations will continue through the 
remainder of the year. More details regarding the 
collaboration by contacting +1 410 528 1234.

 • Hyatt Regency Cartagena (Colombia) is collab-
orating with Arte Visbal Cartagena, a retail shop 
that carries traditionally-designed, handmade 
accessories, home goods and typical Colombian 
purses known as Mochilas by local artisans from 
the region of La Guajira. One of the poorest re-
gions of the country, La Guajira and its indigenous 
people have been greatly impacted by COVID-19. 
After Arte Visbal Cartagena was forced to close its 
shop, the hotel stepped in to offer complimentary 
space near the property’s coffee shop for these 
artisans to make and sell their products onsite 
one weekend per month. The collaboration, avail-
able to guests and locals, began on April 15 and 
will run through October 2021. See images HERE, 
and more details regarding the collaboration by 
contacting +57 5 694 1234.

 • Hyatt Regency Mexico City is collaborating to bring 
business back to By Mexico, a local company pro-
moting Mexican pride and culture through qual-
ity everyday items. The hotel is providing compli-
mentary space in Amado Market to sell souvenirs 
to guests and locals. Hit hard by the pandemic, By 
Mexico saw its sales drop considerably but was 
able to weather the crises by pivoting to collaborate 
with four additional Mexican entrepreneurs includ-
ing a young designer, a cocoa factory and an artis-
anal Mezcal company. This collaboration has been 
ongoing for a couple of years, and the relationship 
is long-term and ongoing. See images HERE. 

 • Hyatt Regency Mexico City is also collaborating 
with Tuux Mexikoo, a social enterprise that seeks to 
revalue Mexican handcrafts through commercializa-
tion within a fair-trade scheme. The female-owned 
business collaborates with around 35 artisan com-
munities that normally survive from the sale of crafts 
to tourists. With tourism paralyzed for months, the 
hotel wanted to step in and provide lobby space for 
guests and locals to purchase. The market is avail-
able on Tuesdays and Wednesday from May-July with 
the possibility for extension. More details regarding 
the collaboration by contacting +52 55 5083 1234.

 • Hyatt Regency Villahermosa (Mexico) has support-
ed local Tabasqueño food & beverage purveyors 
since January 2021 through a monthly pop-up 
shop in the lobby for guests and locals. In March, 
they sweetened business prospects for two mi-
nority-owned chocolate makers, Hacienda Los 
Abuelos and Chocolates Adiú after each saw a 
drop in sales and exposure during the pandemic. 
In April, they spotlighted regional cheese from dif-
ferent towns in Tabasco, and in May they are team-
ing up with Olmeca Beer. In addition to the shop, 
the property features these ingredients on their 
in-house restaurant La Ceiba’s, menu each month. 
This collaboration is available weekends through 
end of year with new producers each month. More 
details regarding the collaboration available HERE.

 • Hyatt Place San Pedro Sula (Honduras) is offering 
complimentary space onsite for local food, bever-
age, product and wellness businesses impacted 
by the pandemic to operate their businesses and 
sell their products. Among participating business-
es: Juice and beverage business Shanti Cup is col-
laborating with the hotel on yoga and meditation 
wellness programming; Fu Tea Shop is offering 
teas for purchase in The Market and The Gallery; 
Cerveceria La 20 will be selling their beer in the tap 
room in the hotel’s bar; Salut is selling their bottled 
juices in The Market and The Gallery and Tostadora 
Hondurena Del Café created a unique blend of cof-
fee especially for the property. The collaborations 
began in March and will be ongoing through June. 
See images HERE, and more details regarding the 
collaboration by contacting +504 2570 7600.
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REIMAGINING HOTEL GIFT SHOPS

 • Park Hyatt St. Kitts Christophe Harbour is col-
laborating with M&M Farms to offer compli-
mentary space for an onsite farmers market for 
fresh-grown produce, as well as complimentary 
marketing to draw sales from guests and the 
local community. A minority-owned, organic 
farm located on one of the oldest historical es-
tates on the island, M&M Farms saw business 
drop to a standstill during the pandemic and 
needed exposure to get back on track and ex-
pand. The market began in March 2021 will 
be available the first Sunday, 11AM-3PM each 
month through 2021. See images HERE, and 
more details regarding the collaboration by  
contacting +1 869 468 1234.

 • Andaz Delhi (India) has two artisanal food col-
laborators: Darima Farms, a female-run maker 
of all-natural, preservative-free cheese in the 
village of Darima, and House of Umang, a fe-
male-run collective of producers, specializing 
in honey. The pandemic was a blessing in dis-
guise for Darima Farms, which saw demand 
for indigenous cheese increase as cheese im-
ports dwindled. Meanwhile, after ringing up 
no sales in the first quarter of 2020, House of 
Umang went online and saw its sales rise. Both 
are featured at the hotel’s award-winning food 
hall AnnaMaya, whose slogan – “Eat Mindful. 
Shop Artisanal. Raise Awareness” – has been 
inspiring guests since its inception in 2016. See 
images HERE, and more details regarding the  
collaboration HERE.

 • Andaz Vienna Am Belvedere (Austria) is collabo-
rating with an initiative to support the local fash-
ion and clothing industry in Vienna called Mode 
Wien. The property is working to raise awareness 
of the local fashion industry which was impact-
ed by COVID-19 shutdowns by selling a special 
collection called Eugene21 that was created by 
designers of Mode Wien and inspired by Prince 
Eugene of Savoy. The Eugene21 collection will 
be available for sale in the hotel’s lobby as well 
as worn by staff to raise awareness with guests. 
The collaboration began in March and is ongoing 
through 2021. See images HERE, and more de-
tails regarding the collaboration HERE.

 • Hyatt Centric MG Road Bangalore (India) is offer-
ing space for two local companies to showcase 
their products and pick up business trimmed 
by the pandemic. Elemental by Nanya, a fe-
male-owned maker of handcrafted, earth-friend-
ly concrete décor, will display her items for sale 
to guests and locals near the hotel’s 24/7 restau-
rant during brunches and events through May 
2021, while Paul and Mike a farm-to-bar maker of 
chocolates, fine flavors and real floral distillates, 
has been offered complimentary banquet space 
for interactive exhibitions, tastings and product 
displays through June 2021. See images HERE, 
and more details regarding the collaboration by 
contacting +91 80 4936 1234.

 • Hyatt Regency Addis Ababa (Ethiopia) is sup-
porting female-owned Alternative Addis, an 
“upcycling project” that looks to create new 
products out of waste material and by-products. 
This sustainable business was launched during 
COVID and Hyatt Regency Addis Ababa is the 
first hotel to participate by providing empty bot-
tles that are recreated into new glass vessels. 
The hotel will also be providing complimentary 
space within the hotel’s lobby market to sell their 
products to guests and locals. Beginning in April 
this ongoing collaboration with be available daily 
from 7AM-11PM. See b-roll HERE, and more de-
tails regarding the collaboration by contacting 
+251 11 517 1234.

 • Hyatt Regency Ahmedabad (India) is supporting 
the creativity of local women by providing pop-
up outlets for two local female-led businesses 
to showcase their products. SEWA Kalakruti, led 
by Self-Employed Women’s Association (SEWA) 
Cooperative Federation, is an organization 
aimed at teaching local, underprivileged wom-
en crafts and arts, while The Heritage Shop, run 
by a young female artist, is a curated art & life-
style boutique whose mission is to pay tribute 
to India’s First World Heritage City, Ahmedabad. 
Both businesses are receiving complimentary 
space in the property’s lounge and cafe on al-
ternate weeks during the hotel’s Sunday brunch-
es to showcase and sell handcrafted items and 
artworks to guests and locals. The hotel is also 
featuring artistic postcards from The Heritage 
Shop in its front office for sale to guests as sou-
venirs. The pop-up shops are debuting in June 
and will continue weekly through September. 
More details regarding the collaboration by  
contacting +91 75 7482 6621.
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REIMAGINING HOTEL GIFT SHOPS

 • Hyatt Regency Chandigarh (India) is also connect-
ing guests with local female artisans through its 
collaborations with two local businesses that was 
greatly impacted by COVID-19. Female-owned 
Phulkari brand, Phulkaris of Punjab, whose local fe-
male artisans have been out of work due to the pan-
demic, is receiving complimentary space weekly 
during Sunday brunches to sell their hand-embroi-
dered clothing and accessories through June; and 
the hotel is outfitting its entire team with masks 
(100,000 orders to date) made by female artisans 
supported by Insha-e-Noor - a local NGO who pre-
viously had to lay people off due to COVID. See im-
ages and b-roll HERE, and more details regarding 
the collaboration by contacting +91 172 4401234.

 • Hyatt Regency Chennai (India) has been collab-
orating with local, minimalist men’s and women’s 
fashion designer Vivek Karunakaran (VK) to create 
a special, socially distant shopping experience for 
guests and locals since September 2020. Due to a 
decline in business as result of the pandemic, VK’s 
flagship store shuttered and the brand was forced 
to downsize its team by 75%. This collaboration 
aims to help the brand survive and thrive through 
these unprecedented times, while offering guests 
exclusive access to one of Chennai’s top design-
ers. The pop-up will be ongoing through 2021. See 
more details regarding the collaboration HERE.

 • Hyatt Regency Dharamshala Resort (India) is do-
ing its part for local tourism. After closing last 
summer, the hotel reopened in September and 
began indulging guests with departure gifts 
that help local businesses, including special-
ly made tea bags from Anandini Himalaya Teas; 
handmade photo frames from Green Shop; and 
recommended pottery workshops from Dha-
ramkot Studio as a unique guest experience. 
More details regarding the collaboration by  
contacting +91 189 222 1234.

 • Park Hyatt Zanzibar off the coast of East Africa is of-
fering support to community women who lost their 
incomes or were unable to source resources due to 
the pandemic. Businesses include Wajamama, the 
first wellness center in Zanzibar dedicated to dis-
ease prevention and health promotion for women; 
Zivansh, an eco-friendly design store in Stone Town 
working to benefit the community and empower 
women; Barefoot College, supporting rural liveli-
hoods of village women in Zanzibar; Sasik pillows, 
a women-run cooperative sewing pillows; Zalt, 
a Swahili-coast harvested salt business that sup-
ports local salt farmers, and more. Launched over 
Easter weekend 2021 and set to continue monthly 
after Ramadan, the collaboration offers use of the 
hotel’s Beach House to showcase, market and sell 
products that guests can peruse during dinner. See 
images HERE, and more details regarding the col-
laboration by contacting +255 24 550 1234.

 • Grand Hyatt Chengdu (China) is collaborating 
with fashion brand Lancy Group who had to 
temporarily close its store in the Chengdu Qun-
guang shopping mall due to the pandemic. The 
hotel has stepped in to provide pop-up space in 
the lobby for Lancy Group to display their prod-
ucts and sell their products, as well as entice 
VIP guests with a special co-branded afternoon 
tea. More details regarding the collaboration by  
contacting +86 28 6666 1234.  

 • Hyatt Regency Osaka (Japan) is collaborating 
with seven community collaborators that faced 
hardship due to COVID-19 by providing each 
with social space on its lobby level to offer 
complimentary experiences for guests. Experi-
ences include a tea ceremony for children from 
Kids Sadou Osaka; Japanese sweets-making 
classes from Ohoido Honpo; aroma oil blend-
ing from female-owned Little Forest, calligra-
phy classes from female-owned Pure Gift, and 
more. Launched in August 2020, as part of the 
hotel’s pandemic-related pivot toward leisure 
travelers, the complimentary experiences are of-
fered Saturdays, Sundays and holidays through 
2021, with collaborators paid a base fee to help 
during a difficult time.  See images HERE, and 
more details regarding the collaboration by  
contacting +81 06 6612 1234.

 • Hyatt Place Kathmandu (Nepal) is collaborating 
with a series of local businesses who were im-
pacted by the pandemic, ranging from those 
whose supply chain was affected to those who 
relied on tourism, to provide complimentary 
space in the lobby for them to sell their prod-
ucts. Collaborators include Pataleban Vineyard 
Resort, the first organic winery and vineyard 
in Nepal; Nuwa Estates Coffee, a Nepali coffee 
brand that grows, roasts and sells the coffee 
beans for local and international distribution; 
No-Chini, translating to “without sugar,” is Ne-
pal’s first cold pressed juice company; Thimi Ce-
ramics, a minority-owned stoneware ceramics 
producer specializing in high end ceramicware 
for European clientele; and Nepal Knotcraft Craft 
Centre, a female-owned and operated manu-
facturer of macramé products, recycled-wood 
items and products made of natural fibers. 
Available to guests and locals beginning on July 
2021. More details regarding the collaboration by  
contacting +977 1 538 1234.
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NEW EXPERIENCES ON THE MENU

 • Andaz Mayakoba Resort Riviera Maya (Mexico) is 
also working with local Oaxacan culinary busi-
nesses and artisans as part of their From Mexi-
co to Andaz series to provide these indigenous 
collaborators exposure to tourists again. The col-
laborations include a project between Executive 
Chef Miguel Gomez and Chef Olga Cabrera of 
Tierra del Sol to create a menu of Oaxacan spe-
cialties that debuted in March with one dish to 
be featured at the resort’s signature restaurant 
Casa Amate, with proceeds going to a local char-
ity. Other collaborations include Finca Arabia, a 
fourth-generation family-owned Oaxaca coffee 
brand; Pasión de Cacao, a producer of high-qual-
ity, preservative-free Mexican cacao and choco-
late; and Mezcal Amarás, a socially conscious 
and environmentally responsible mescal brand 
from Oaxaca. The From Mexico to Andaz series, 
launched in March and will be ongoing through 
May before they kick off a second series focused 
on local collaborators from Central Mexico in 
June. See images HERE, and more details regard-
ing the collaboration HERE.

 • Holston House Nashville (Tenn.), part of The Un-
bound Collection by Hyatt, is collaborating with 
High Garden Tea, a local retailer of heirloom 
herbal and tea craft supplies, to boost business 
that was previously trimmed by the pandem-
ic. The collaboration will highlight High Garden 
Tea’s products during the hotel’s rooftop tea 
service, on the menu at TENN restaurant and 
for sale in the hotel’s marketplace. The promo-
tion was launched in April 2021 and is ongoing 
through 2021 and beyond. See images HERE, 
and more details regarding the collaboration by  
contacting +1 629 208 1621.

 • Hotel De Anza (San Jose, Calif.), a Destination 
hotel, is collaborating to help NirvanaSoul Cof-
fee compete in a busy local market. The female- 
and Black-owned company, which opened in fall 
2020, is the hotel’s preferred coffee vendor in a 
very competitive market. The coffee service is 
set up at the front desk on Sundays from 7-10am, 
with hotel personnel  pouring NirvanaSoul’s 
signature blend. Coffee is complimentary for 
weekend guests, with proceeds going directly 
to NirvanaSoul. Launched in April, the collabora-
tion will run throughout 2021. See images HERE, 
and more details regarding the collaboration by  
contacting +1 408 286 1000.

 • Hyatt House Emeryville/San Francisco Bay Area 
tapped Original Pattern Brewing Company for a 
collaboration after the brewery was forced to tem-
porarily limit services due strict COVID restrictions 
throughout the last year. The hotel is heightening 
awareness of the Oakland-based brewery as a lo-
cal destination and purchasing more than $500 
worth of Original Pattern Beer to sell to guest and 
locals in the hotel’s market. They are also offering 
a Sip and Stay package that will include a variety 
four-pack of beer as well as tasting notes from the 
brewery on each beer. The collaboration launched 
in April and will continue through October 2021. 
More details regarding the collaboration by  
contacting +1 510 601 5880.

 • Hyatt House Seattle Downtown is showing sup-
port to its old neighbor, QED Coffee, a small batch, 
specialty coffee roaster, as their coffee shop 
across the street closed as a result of slower busi-
ness and pandemic restrictions. Starting in April 
and ongoing from there, the hotel will offer its lob-
by space to host a QED coffee cart allowing guests 
and locals to purchase the premium coffee prod-
ucts. More details regarding the collaboration by  
contacting +1 206 727 1234.

 • Hyatt Regency Atlanta is continuing its celebration 
of the city’s rich food culture by inviting Anna Bell’s 
Kitchen Mac & Cheese to create rich and creamy 
satisfaction within the hotel’s kitchen space. Offered 
complimentary, the space enables minority-owned 
Anna Bell’s to continue selling its coveted home-
made mac & cheese to locals and guests while it 
expands to ship products nationally. The business 
previously prepared its food in commercial kitchens 
and sold products at farmers markets before the 
pandemic suspended such operations. This collab-
oration is ongoing through at least September 2021 
and possibly longer depending on business con-
ditions. More details regarding the collaboration  
by contacting +1 404 577 1234.

 • Hyatt Regency Baltimore is extending its collab-
oration with Dessert Fantasies, the Black and fe-
male-owned local bakery whose team has been bak-
ing up sweet confections for pick-up and delivery 
out of Hyatt Regency Baltimore’s kitchen since April 
2020. The business was significantly affected by the 
pandemic and was in the process of closing down 
their brick-and-mortar before the hotel stepped in to 
help. Not only is the hotel continuing this collabora-
tion, but has also extended kitchen space at no cost 
to the following minority and female-run business-
es: BoCa Flavor, an all-natural Caribbean seasoning; 
Cakes by the Pound, a bakery serving luxurious 
pound cake and other scratch-made desserts; and 
Elludes, a Belizean-style pepper sauce bottler. All 
collaborations will continue through the remainder 
of 2021. More details regarding the collaboration by  
contacting +1 410 528 1234.
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NEW EXPERIENCES ON THE MENU

 • Hotel Revival Baltimore, a JDV by Hyatt hotel, is con-
tinuing their commitment to supporting local, black-
owned businesses through a variety of food & bev-
erage collaborations. As part of their Pop Up & Pick 
Up series ongoing since Fall 2020, Hotel Revival pro-
vides local restaurants and purveyors who have lost 
their brick-and-mortar spaces (due to the pandemic) 
with complimentary kitchen space and resources 
to operate their businesses. Since mid-November, 
the property has provided their kitchen facilities 
to Maryland’s first female- and black-owned oyster 
bar, The Urban Oyster, as a way for the restaurant to 
continue facilitating curbside and carryout options, 
Thursday-Sunday for lunch and dinner from the ho-
tel. Additionally, Hotel Revival has recently launched 
‘Dashery, a new café on the hotel’s first floor in collab-
oration with three local small businesses including 
Wight Tea Company for tea; black-owned and fam-
ily-run bakery Crust by Mack for sweet and savory 
treats; black-owned Black Acres Roastery for artis-
anal coffee, who the hotel announced just last week 
will also be providing in-room coffee experiences for 
hotel guests. See images of ‘Dashery HERE and addi-
tional information on the collaborations HERE.

 • Hyatt Regency Cincinnati continues to showcase 
Holtman’s Donuts, a local hero pushing out deli-
cious, made-from-scratch donuts for more than 
60 years. Since early COVID-19, the hotel has been 
working with Holtman’s to bring joy to guests 
during weekend stays and in turn provide expo-
sure for the small business as foot traffic and tour-
ism have decreased downtown. The hotel will con-
tinue to place fresh donuts within the lobby on a 
first come, first serve basis. More details regarding 
the collaboration by contacting +1 513 579 1234.

 • Hyatt Regency Tulsa Downtown (Okla.) is  col-
laborating with the McNellie’s Restaurant Group, 
owner and operator of 11 concept restaurants in 
Oklahoma and Arkansas, that reopened at reduced 
capacity due to the pandemic. The hotel is provid-
ing a 2-night package and $25 gift card for use at 
McNellie’s downtown restaurants, as well as provid-
ing paid marketing. The collaboration has thus far 
resulted in nearly $100,000 in package sales, plus 
$10,000 to McNellie’s from gift cards as well as ex-
tras that guests spend on top. The collaboration will 
continue until May 31, 2021 with potential for an ex-
tension. See b-roll HERE, and more details regard-
ing the collaboration by contacting +1 918 234 1234.

 • Hyatt Place Emeryville/San Francisco Bay Area is of-
fering guests exclusive discounts at local watering 
hole Honor Bar, which promotes honesty, fairness 
and integrity. The bar transitioned to offer outdoor 
seating and dining per local pandemic standards, 
though business has been slower than usual. The 
promotion gives guests a percentage  off and will 
run through 2021. More details regarding the col-
laboration by contacting +1 510 285 9243.

 • Hyatt Place Eugene / Oakway Center (Ore.) is 
pleased to offer complimentary space in its lob-
by, bar, and 5th floor Sky Deck, for Iris Vineyards, 
a female-owned winery that produces world class, 
award-winning Willamette Valley wines, to host 
pop up tasting events starting in June while their 
tasting room is closed. The size and location of the 
owner’s homemade operating during COVID-19 not 
feasible, so the hotel stepped in to offer its space 
allowing the vineyard to keep a revenue stream. 
The hotel is now offering a package where guests 
can enjoy overnight accommodations, a bottle of 
Iris Vineyard wine upon arrival, an exclusive private 
tasting and tour of the vineyard (which remains un-
available to the general public), and souvenir wine 
glasses to be kept following the tasting. The pack-
age is available to book Thursday-Sunday night 
with one week’s notice. See images HERE, and 
more details regarding the collaboration HERE.

 • Hyatt Place Fremont / Silicon Valley (Calif.) is support-
ing Mazzeh Grill, a local minority-owned purveyor of 
fresh and healthy Persian food as their food truck 
business was impacted during the pandemic due to 
a decline in social gatherings. The ongoing collabo-
ration, which kicked off on April 1, offers Mazzeh Grill 
onsite space to park its food trucks for guests and 
locals to access unique, mouthwatering dishes. See 
more details regarding the collaboration HERE.

 • Hyatt Place Nashville Airport (Tenn.) is helping Red-
neck Riviera, a honkytonk located in the heart of Mu-
sic City owned by John Rich of the country music duo 
Big & Rich. Nashville has suffered from more than the 
pandemic of late, including a devastating tornado in 
March 2020 and a Christmas Day bombing. The hotel 
has teamed up to drive business to Redneck Riviera, 
including offering complimentary beverage coupons 
with guests and rewarding valuable leads from the 
honkytonk, such as one that booked 30 rooms and 
was repaid in kind by sending a group to the venue. 
The hotel offers a $100 VISA gift card for each group 
referred, booked and consumed. The collaboration 
started in October 2020 and is ongoing through 
2021. See images HERE, and more details regarding 
the collaboration by contacting +1 615 493 5200.

 • Hyatt Place Orlando Airport (Fla.) is collaborating 
with family-owned and operated  High Tide Harry’s 
Seafood Restaurant. The local seafood haunt has 
suffered more than $100K in losses throughout the 
pandemic which has forced owner Harry to stop 
taking a salary for the last 12 months in order to 
keep his managers and employees on the payroll. 
The hotel’s support includes a complimentary daily 
shuttle service to-and-from the nearby restaurant, 
a standup display in the lobby, as well as discounts 
on drinks and menu offerings. The promotion start-
ed in early April 2021 and is ongoing through 2021. 
See images HERE, and more details regarding the 
collaboration by contacting +1 407 816 7800.
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NEW EXPERIENCES ON THE MENU

 • Hyatt Place Riverhead Long Island/East End 
(New York) is amplifying its ongoing support of 
the Riverhead Business Improvement District, a 
501(c)(4) social welfare organization in a feder-
ally designated low-income ‘opportunity-zone’, 
to connect guests to regional activities in the 
downtown Riverhead area. The BID has pio-
neered campaigns to support local businesses 
during COVID-19 from fundraisers for hospital 
employees to offering grants to food and bev-
erage establishments. Most recently they are 
collaborating with the hotel on a Riverhead Ale 
Trail craft beer and distillery tour with the prop-
erty acting as the trailhead. Participating guests 
or locals will be given an illustrated map to guide 
them along a trail of various establishments, 
from Montauk Distilling Company to Long Ire-
land Beer Company, to imbibe while supporting 
the community. Beginning in May, the Riverhead 
Ale Trail experience will be available through Oc-
tober. More details regarding the collaboration 
by contacting +1 631 208 0002.

 • Hyatt Place Warwick Providence Airport (R.I.) has 
been working with a nearby American restaurant, 
Iron Works, since September 2020 to boost busi-
ness slowed by COVID regulations. Through the 
collaboration, guests of the hotel are offered a 
20% discount on dine-in and takeout orders from 
the restaurant, which is located just two blocks 
away. In addition to driving direct business to 
Iron Works, the collaboration provides guests 
with a valuable discount to dine. The offering will 
be available through October 2021. See images 
HERE, and more details regarding the collabora-
tion by contacting + 1 401 738 8700.

 • Motif Seattle, a Destination by Hyatt hotel, is 
serving up a new collaboration with Mixtape Pas-
ta, a local, female-owned fresh pasta company 
that works with local farms and seasonal ingredi-
ents to fashion flavors that spark culinary creativ-
ity in the kitchen and on the plate. A veteran of 
the natural wine world, owner Megan Barone was 
furloughed due to the pandemic, and quickly 
tapped her roots as a chef to start making pasta 
for friends and essential workers before launch-
ing her pasta business in May 2020. The hotel is 
now offering complimentary space to Mixtape 
Pasta, and collaborating with the company on 
monthly pop-up dinners paired with music at 
Frolik Kitchen + Cocktails, priced at $100 and 
available on select Sunday evenings from May 
to August 2021. Weekly pasta pickups and merch 
are available for purchase in the lobby, and Mix-
tape Pasta dishes are featured on the restaurant 
menu. See images and b-roll HERE, and more de-
tails regarding the collaboration HERE.

 • Thompson Washington D.C. has teamed up 
with a local minority-owned restaurant, Chloe,  
to provide delicious, seasonal in-room dining 
options for the property’s room service menu. 
The collaboration began when Maialino Mare 
and Anchovy Social (food & beverage outlets 
on property) were temporarily closed due to 
the pandemic. Helmed by Chef Haidar Karoum, 
whose business was impacted by indoor din-
ing capacity restrictions in the D.C. area,  Chloe 
celebrates Chef Karoum’s Lebanese roots and 
extensive travel around Western Europe and 
Southeast Asia, and is grounded in the seasonal 
bounties of the Mid-Atlantic.  The mutually bene-
ficial collaboration  began in November and will 
continue through June 2021. See images HERE, 
and more details regarding the collaboration by 
contacting +1 855 949 1949.

 • Grand Hyatt Al Khobar Hotel & Residences (Sau-
di Arabia) is collaborating with Koshary a small, 
home-based catering business run by Muneera Al 
Araf, a local woman known for her delicious, tradi-
tional Saudi cooking. Muneera was forced to shut 
down Koshary during the pandemic when most 
of her clients stopped operating. To help kickstart 
her business again, the hotel has committed to 
hiring Koshary once weekly for extra kitchen sup-
port for special events through May. See more 
details regarding the collaboration HERE.

 • Hyatt Raipur (India) is collaborating with T-Tales, 
the country’s first sustainably led tea maker, to 
launch an onsite Bio-Café to make up for T-Tales’ 
loss of manufacturing capabilities that occurred 
during labor shortages in the pandemic. Set to 
launch in June 2021, the Bio-Café will feature or-
ganic products that speak to climate, social, and 
organically sustainable practices in line with Hy-
att’s vision of advancing care for communities. See 
more details regarding the collaboration HERE.

 • Hyatt Regency Chantilly (France) is collaborat-
ing with the twin brother brewers of Brasserie 
Félicté, whose beer is inspired by the history of 
nearby Sainte Félicité and their family farm. Tak-
en with the brothers’ entrepreneurial spirit and 
sense of partnership, the hotel is offering Brasse-
rie Félicité by draft or bottle in all of its food and 
beverage outlets. The beers’ popularity at the 
hotel has resulted in increased production and 
the brewery’s ability to hire two new employees. 
The collaboration started with the hotel’s debut 
in 2019, and will continue with the hotel’s re-
opening in April 2021. More details regarding the 
collaboration by contacting +33 3 65 36 12 34.
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NEW EXPERIENCES ON THE MENU

 • Hyatt Regency Mumbai (India) is collaborating 
with the citizen-action committee Rewilding 
Aary that supports ecological sustainability and 
the indigenous tribes in the Aarey-Sanjay Gandhi 
National Park Forest. The tribes, who generate 
income selling farm-grown produce were se-
verely impacted by the pandemic lockdowns. 
The hotel will support their needs with farm-to-
table brunches serving indigenous recipes while 
offering space in Glasshouse restaurant for the 
Adivasis (tribe) to set up a farmers’ market with 
fresh produce available for purchase by guests. 
The “Farm-to-Table” brunches will be held on 
Sundays at 12:30-3:30pm throughout June and 
July. More details regarding the collaboration by 
contacting +91 22 6696 1234.

 • Hyatt Regency Paris Étoile (France) is supporting 
female-owned Parisian homemade cake baker 
Le Bar A Cake, which lost much of its business 
when hotels were forced to close during the pan-
demic. The bakery’s products are now featured 
at breakfast and the hotel’s MAYO market, with 
signage detailing it’s the story behind the bak-
ery. A melt-in-one’s-mouth slice of Le Bar A Cake 
goes for ~$5 and the collaboration will be ongo-
ing through 2021. More details regarding the col-
laboration by contacting +33 (0) 1 40 68 12 34.

 • Hyatt Paris Madeleine (France) is looking to 
serve its guest sweet treats while supporting 
local business, Maison Boissier, a historic and 
near-century-old confectioner and chocolatier. 
The house was a favorite of Victor Hugo, Em-
ily Zola and Alexandre Dumas to name a few 
and is now available at Hyatt Paris Madeleine 
as tourism is low and affecting daily business. 
The collaboration, available through 2021, of-
fers guests a true French gastronomic experi-
ence highlighting the art of living à la française. 
See more details regarding the collaboration by  
contacting +33 1 5527 1234.

 • Hyatt Regency Sydney is collaborating with two 
local beverage outfits – coffee roaster Single O 
and rum distillery Brix Distillers – both of which 
saw dramatic drops in sales and customer de-
mand due to COVID-19. The hotel is offering Sin-
gle O’s thoughtfully produced coffee, which sells 
for $4 at the property’s Jackalberry Bar, as well as 
Brix’s rums, including a customized Tailored Va-
nilla Infused Golden Rum, which sells for $17 at 
the property’s Jackalbery Bar and Zephyr rooftop 
bar. This ongoing commitment to serving these 
products will be ongoing through 2021. See 
images HERE, and more details regarding the  
collaboration HERE.
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SUPPORT FOR STUDENTS & YOUTH

 • Andaz Savannah (Ga.) is continuing to support 
the local chapter of the Girl Scouts of Historic 
Georgia by offering hard-to-find meeting space 
that satisfies the group’s social distancing re-
quirements for weekly troop meetings. Through 
the collaboration, which has been ongoing since 
December 2020 through 2021, the property is 
working to secure presentations from on-prop-
erty professionals including the Chef, to assist 
troops in earning badges. More details regarding 
the collaboration by contacting +1 912 233 2116.

 • Manchester Grand Hyatt San Diego is continuing 
its collaboration with The New Children’s Muse-
um of San Diego, which is set for a phased re-
opening in early May 2021. Meanwhile, the hotel 
continues to provide children with educational, 
interactive museum activities to enjoy without 
leaving the hotel, including preassembled, in-
dividually packaged “Think, Play, Grow” arts & 
crafts kits to continue their mission of stimulat-
ing imagination, creativity and critical thinking 
through inventive and engaging experiences 
with contemporary art. The kits are available at 
the hotel’s market or front desk for $9.99, with 
proceeds going directly to The New Children’s 
Museum. The collaboration has raised hundreds 
of dollars for the museum, and will continue 
through 2021. More details regarding the collab-
oration by contacting +1 619 232 1234.

 • Hyatt Regency Toronto (Canada) is showcasing 
the art work of the 2020 graduating class of 
Ontario College of Art & Design in light of the 
cancellation of the school’s traditional weeklong 
exhibition due to the pandemic an event which 
typically attracts more than 40,000 visitors, the 
work of student artists was creatively placed in 
the hotel’s windows and on easels in the lobby to 
maximize exposure. The showcase was available 
for view through end of April, and the property 
will continue the collaboration by showcasing 
the work of the 2021 graduating class, beginning 
in late May. See images HERE, and more details 
regarding the collaboration HERE.

 • Hyatt Place UC Davis (Calif.) is excited to wel-
come staff, students, and faculty back to the 
University of California, Davis campus after the 
pandemic forced a year of remote learning, 
cancelled events and virtual conferences.  As 
part of this collaboration which began on April 
1, anyone associated with UC Davis has access 
to complimentary meeting space, free parking 
and breakfast within a clean and friendly envi-
ronment. Available through December 31, 2021, 
group rates begin $119. More details regarding 
the collaboration by contacting +1 530 297 3184.

 • Hyatt Regency Cape Town (South Africa) is ar-
ranging to provide 50 healthy bagged lunches 
twice a week to students of Schotche Kloof Pri-
mary School and St. Paul’s Primary School, who 
otherwise might go to school hungry. The collab-
oration is intended to lessen the economic bur-
den on parents that have lost their incomes and 
been struggling to feed their families because of 
the pandemic. More details regarding the collab-
oration by contacting +27 87 109 1234.

 • Hyatt Place Amsterdam Airport (the Nether-
lands) is providing complimentary event space 
and leading workshops for students of ROC MBO 
College Poort, which had to turn to online learn-
ing when it was unable to provide social distanc-
ing during the pandemic. Hotel staff are leading 
workshops for students interested in particular 
hotel industry segments, supporting the local 
college and its students to reach their goals by 
the end of the year. The first of two workshops 
were scheduled in April 2021, and the second is 
in June See images HERE, and more details re-
garding the collaboration HERE.

 • Park Hyatt Siem Reap (Cambodia) is collaborat-
ing with Life and Hope Association, a charitable 
initiative run by Buddhist monks at Wat Damnak, 
to offer new opportunities to young women and 
girls from surrounding villages. A Hyatt Commu-
nity Grant Award has been employed to reopen 
a vocational training program through the LHA 
Sewing School following its temporary suspen-
sion due to COVID-19, with funding covering all 
operating expenses as the new term began on 
March 1, 2021, including provision of food and 
accommodation for students, some of whom will 
have opportunity to intern in the hotel’s House-
keeping Department. Guests can add $1 per 
night to their hotel bill as a charitable donation 
with all proceeds going directly to the school. 
See images HERE, and more details regarding 
the collaboration HERE.

 • Park Hyatt Siem Reap (Cambodia) is also col-
laborating with the rural Cambodian village of 
Preah Dak to offer guests two unique culinary 
tours. Led by a family of Khmer villagers who 
have been producing handmade rice noodles 
and sugar palm for five generations, guests can 
book the Taste of Cambodia Tour or Sugar Palm 
Journey starting at $89 per person, with $20/
experience going directly back to the villagers. 
See b-roll HERE, and more details regarding the 
collaboration HERE.
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HOTELS AS TOUR GUIDES

 • Hôtel Martinez (Cannes, France), part of The 
Unbound Collection by Hyatt is quenching 
guests’ thirst for biodynamic wine with Vins Des 
Moines De L’Abbaye de Lerins, produced local-
ly by the monks of the Lérins Islands. The hotel 
is offering the wines as guest amenities. Guests 
can also as well as book a private guided tour 
of the island vineyards, which includes lunch 
and a tasting of wines and Mediterranean spe-
cialties. This is bookable through the hotel con-
cierge with participation fees donated back to 
the monks. The promotion will also help drive 
awareness for the hotel’s reopening in May 2021. 
More details regarding the collaboration by  
contacting +33 (0) 4 93 90 12 34.

 • Park Hyatt Zurich (Switzerland) continues its so-
cial media campaign in support of historic Swiss 
brands affected by the pandemic. Launched in 
2020, the campaign ran a series of videos fea-
turing inspiring stories from brands told around 
the unified theme “tradition meets innovation,” 
using the hashtags #StrongTogether and #To-
getherforZurich. Now back for 2021, the cam-
paign has been updated with new insights and 
videos about five hidden gems in Zurich, all of 
which had to close for several months during 
the pandemic, including fabric designer Jakob 
Schlaepfer, luxury watchmaker IWC Schaffhau-
sen, and leather craftsman Peter Nitz. The videos 
will be released in May and June 2021. Guests 
can explore these brands at the nearby Bahn-
hofstrasse shopping mile through the property’s 
“Best Kept Secrets of Zurich” package which in-
cludes selection of unique shopping visits with 
private viewings upon request. See more details 
regarding the collaboration HERE.

 • Párisi Udvar Hotel Budapest (Hungary), part of 
The Unbound Collection by Hyatt, is supporting 
Imagine Budapest, a thematic sightseeing tour 
company that lost business when it was unable 
to organize walking tours to hidden treasures of 
the city due to pandemic restrictions. Imagine 
Budapest will lead exclusive historical tours of 
the iconic architectural hotel building for locals 
and guests, with discounts on items at the Párisi 
Passage Brasserie at tour’s end. The long-term 
collaboration between the hotel and the tour 
company, will re-launch when pandemic restric-
tions are lifted and costs $15 per person. See 
more details regarding the collaboration HERE.

 • Andaz Tokyo Toranomon Hills (Japan) is collab-
orating with historic local shops that have expe-
rienced a dramatic decrease in business due to 
less l tourism, as well as pandemic work-at-home 
initiatives. As part of a new Daily Staycation Ac-
tivities Program, the hotel’s knowledgeable con-
cierge is offering neighborhood tours with stops 
at local shops that have long histories in Torano-
mon to meet the staff, sample their products and 
engage with the local community. These collab-
orators include homemade, seasonal ice cream 
shop Sowa, one of the oldest coffee shops in 
Tokyo, Matsuya Coffee, the traditional Edo-era 
rice cracker shop Kiya and traditional monaka, 
dorayaki and red bean sweets shop, Shinshodoh. 
These tours are available complimentary to 
guests Monday to Thursday each week, and will 
continue through 2021. See images HERE, and 
more details regarding the collaboration HERE.

 • Hyatt Centric Ginza Tokyo (Japan) is teaming 
up with the Ginza Monotsunagi Project, a proj-
ect started by one local Japanese confectionery 
to rally together local businesses struggling as 
a result of the pandemic to revitalize the Ginza 
business community. Launched in May 2020 
with more than 100 participating local business, 
Hyatt Centric Ginza is participating by offering 
complimentary Monotsunagi Project cards ex-
clusively to hotel guests. The cards include a 
map with discounts and offers at participating 
businesses, encouraging foot traffic and driving 
sales in an effort to save renowned century-old 
family businesses in the area. This collaboration 
will be available through November 2021. See 
images HERE, and more details regarding the 
collaboration HERE.

AMERICAS ASIA-PACIFIC

https://www.hyatt.com/fr-FR/hotel/france/hotel-martinez/jcagh
https://excellencedelerins.com/fr/
https://excellencedelerins.com/fr/
https://www.hyatt.com/en-US/hotel/switzerland/park-hyatt-zurich/zurph
https://shop.jakobschlaepfer.ch/de/
https://shop.jakobschlaepfer.ch/de/
https://www.iwc.com/ch/en/home.html
https://www.iwc.com/ch/en/home.html
https://www.peternitz.com/
https://www.hyatt.com/en-US/hotel/switzerland/park-hyatt-zurich/zurph/news-events
https://www.hyatt.com/en-US/hotel/hungary/parisi-udvar-hotel/budub
http://www.imaginebudapest.hu/
http://imaginebudapest.hu/tours/paris-court-a-story-of-how-dreams-come-true/
https://www.hyatt.com/en-US/hotel/japan/andaz-tokyo-toranomon-hills/tyoaz
https://www.instagram.com/sowaice/
https://www.la-vie-en-cafe.com/
https://www.dropbox.com/sh/ua77txlbbri9mj9/AACiTg3_a2bfn7lFYSQoNETaa?dl=0
https://andaztokyo.jp/compendium/Daily_Activity_Digital.pdf?_ga=2.114687239.1858582151.1615446280-1806309458.1615446280
https://www.hyatt.com/en-US/hotel/japan/hyatt-centric-ginza-tokyo/tyoct
https://www.instagram.com/ginza_monotsunagi/
https://www.dropbox.com/sh/doa8nafvjyd94hu/AAAfcrH0MKMls7cQoxka2xXLa?dl=0
https://www.hyatt.com/en-US/hotel/japan/hyatt-centric-ginza-tokyo/tyoct/news-events#ginzamonotsunagi

